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I. Objectives and Methodology
I.1. Research Objectives:

General objective of the study was to assess the visibility of the campaign „Childhood without Violence”.
1.1. Visibility assessment of the campaign „Childhood without Violence” (video spot, audio spots, poster, photo) on the Moldovan public. 
1.2. Becomign aware of the need for such a campaign in the Republic of Moldova.
1.3. Role and effects of such a campaign on parents. 
I.2. Methodology:

Sampling volume: 1146 persons, representatives of the population over 15 years old. 
Type of the sample: stratified sample, probabilistic, three stadium of sampling
Number of sampling points: 230
Sampling error: ±2.9% 
Interviews: standardized, face to face

I.3. Sample Structure:
	Variable
	Group
	Frequency
	Percent

	Sex
	Male
	493
	43,0%

	
	Female
	653
	57,0%

	Age
	15-19 years old
	120
	10,5%

	
	20-29 years old
	217
	19,0%

	
	30-44 years old
	261
	22,8%

	
	45-59 years old
	283
	24,7%

	
	60+ years old
	264
	23,1%

	Ethnicity
	Moldovan
	849
	74,1%

	
	Romanian
	32
	2,8%

	
	Russian
	75
	6,6%

	
	Ukrainian
	115
	10,0%

	
	Gagauzi 
	41
	3,6%

	
	Other
	18
	1,6%

	
	NA
	15
	1,3%

	Education
	Incomplete secondary ed.
	259
	22,6%

	
	Comprehensive/Voc. school
	500
	43,7%

	
	High school/College
	203
	17,7%

	
	Higher education/Master/PhD
	165
	14,4%

	
	NA
	20
	1,7%

	Marital
	Married
	669
	58,3%

	status
	Widowed/Divorced/Separated
	238
	20,8%

	
	Never been married/Living together 
	233
	20,4%

	
	NA
	6
	0,5%

	Working
	Working
	390
	34,0%

	status
	Not working
	754
	65,8%

	
	NA
	2
	0,2%

	Family 
	Less than 800 lei
	474
	41,4%

	income
	Between 801-1750 lei
	289
	25,2%

	
	More than 1750 lei
	174
	15,2%

	
	NA
	208
	18,2%

	Type of
	Municipalities
	266
	23,2%

	locality
	Towns >15,000 inhabitants
	97
	8,5%

	
	Towns <15,000 inhabitants
	95
	8,3%

	
	Rural
	688
	60,1%

	Residence
	Urban 
	688
	60,1%

	
	Rural
	458
	39,9%

	TOTAL
	
	1146
	100,0%


II. Main Findings
· The media campaign against child abuse and neglect „Childhood without Violence” was remembered by approximately half of the population of the Republic of Moldova.
· Over ¾ of those who said that they had heard about the campaign remember its TV spot. 
· Radio spots are remembered by less than half of the study participants, who had heard about the campaign.

· 40% of the respondents who said that they had heard about the campaign „Childhood without Violence” remember its poster.
· A little less than 1/3 of the participants who know about the campaign „Childhood without Violence” have also heard about the events organized within the campaign.
· Over 85% of those who have heard about the campaign consider it necessary.

· Over ¾ of those who have heard about the campaign „Childhood without Violence” think that such an activity could make the parents become aware of the consequences of beating on child development.

· In a somewhat smaller proportion are those, who think that such campaigns can influence parents’ behaviour in terms of making them less violent with their children.
· Over ¾ of those who have heard about the media campaign against child abuse and neglect „Childhood without Violence”, think that such campaigns can offer parents some alternative educational methods, which replace violent ones.  
III. Notoriety of the Campaign „Childhood without Violence”
III.1. Acknowledging the Name of the Campaign 
Half of the interviewees say that they have heard about the media campaign „Childhood without Violence”. 
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Those, who have heard of this campaign are most probably teenagers (either aged 15 - 19, or 20 - 29), have baccalaureate and higher education, are employed, have average or higher income (70% of those who’s monthly income exceeds 1750 say that they have heard about the campaign) and most likely live in municipalities. 
Conversely, only 1/3 of those who have incomplete secondary education have heard about this campaign. Also, only 40% of the persons whose monthly family income constitutes less than 800 lei and 44% of people living in rural areas remember having heard of the campaign “Childhood without Violence”.
III.2. Remembering Different Activities Related to the Campaign (spots, events)
a. TV Spot 

80% of the research subjects, who said they heard about the campaign, remember its TV spot.
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Remembering this spot does not depend on any of the socio-demographic variables previously analyzed in this report. Therefore both teenagers and old people, persons with the higher education and those, who do not have it, persons with high and low income, living in urban and rural areas to the same extent remember this TV spot.  It was remembered by different categories of the population.
b. Radio Spot (children)

Less than a half of the research participants who have heard about the campaign (46%) remember hearing a radio spot with children appealing to parents.  
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This spot has drawn the attention of rather women than men. Over half of women remember the spot in comparison with approximately 40% men. Especially teenagers aged 15-19 say they have heard this Radio spot. Also, over 55% of those positively relating to their income say that they have heard this spot.
Least of all it was remembered by the representatives of 45-60 age class, who finished secondary or technical school, or by those, whose monthly income amounts to less than 800 lei. 
c. Radio Spot (adults)

This spot was remembered by fewer persons in comparison with the spot containing children’s voices. 43% of those who said that they had heard about the campaign „Childhood without Violence” remember hearing the spot with parents threatening their children.
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As in the case of the previous spot, this spot has drawn the attention rather of women than men.  Also teenagers aged 15-19 and 20-30 say that they have heard this Radio spot to a greater extent than the representatives of other categories of population. Half of the persons, living in urban areas, who know about the campaign, have heard this Radio spot. 

This spot had a less impact on men over 30 years old and living in urban areas.

d. Poster

40% of the respondents who said that they had heard about the campaign „Childhood without Violence” remember the campaign poster.
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The poster had a greater impact on women; teenagers aged 15-19, persons with baccalaureate and higher education and those who live in municipalities. 

 This poster had a smaller impact on men, persons aged over 45, those who finished gymnasiums or vocational institutions, and those who live in the towns whose residents amount to less than 15000.

e. Events

A little more than 1/3 of the respondents who know about the campaign „Childhood without Violence” have heard about the events organized in its framework.
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Teenagers, persons with above than secondary education, whose monthly income can be considered satisfactory, remember about these events.  

IV. Use of the Campaign „Childhood without Violence"

IV.1. The Need for Such Campaigns
Over 85% persons who have heard about the campaign “Childhood without Violence” believe that such a campaign is necessary.
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The need for such campaign is acknowledged rather by women and teenagers. These campaigns are considered necessary to a greater extent by persons with higher education than by those with a low level of education.  The residential area of respondents also influences their attitude towards such campaigns. In this respect, 60% of urban area residents say that these events are very necessary, while only 47% of rural area residents agree with that.

IV.2. Effects of such Campaigns 

Over ¾ of those who heard about the campaign think that such events can make parents become aware of the consequences of beating on the development of their children.
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Teenagers and persons with a higher level of education believe to a greater extent in the awareness raising effect of the campaign in comparison to older persons or those with a low level of education. 

As for the effects of this campaign on the behaviour of violent parents, the interviewees are positive, but not to the same extent as in the above mentioned situation. Therefore, only 30% think that the effect of such a campaign will result in reducing violent parental behaviour.
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The age and the level of education are two important factors that influence the differences in opinions.

Therefore, the younger the responders are and the higher their education level, the more confident they are in the positive effects of such campaigns on reducing child violence.

Over ¾ of those, who have heard about the media campaign „ Childhood without Violence” against child abuse and neglect, think that such campaigns can offer parents some alternative educational methods which will replace violent ones.
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The persons living in urban areas, having higher income, and also young people have a stronger belief in this respect in comparison to the representatives of other socio-demographic categories.
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